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Your blog +
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Facebook +

(c) 2008 Mari Smith - MariSmith.com 3



Twitter
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Ping.fm
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HOW can you integrate
SOCIAL MEDIA into your 

marketing strategy to 
make significant PROFITS 

…with minimal time 
invested??
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To be effective with social 
marketing you need:
 A clear STRATEGY.
 A TARGETED network – it’s not a numbers game. 

It’s about quality not quantity.
 A reliable way to measure your RESULTS.
 A focus on RELATIONSHIPS – listening, caring, 

adding value, engaging.
 Strategic TRANSPARENCY.
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With the RIGHT Social Media 
training, you can:
 Build a strong FOLLOWING.
 Increase your TRAFFIC and SUBSCRIBERS.
 Attract TOP PAYING clients.
 Position yourself and your brand as the industry EXPERT.
 Gain valuable MEDIA attention.
 Create LUCRATIVE Joint Venture partnerships.
 Receive invitations for SPEAKING engagements.
 Get HEADHUNTED.
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Some Common Challenges:
 I don’t have TIME!
 Isn’t Facebook just for KIDS?!
 I don’t want to have to LEARN it all.
 I want to protect my PRIVACY.
 I don’t know where to START!
 I don’t know what I should DELEGATE.
 I’m not sure how I’d measure any real RESULTS.
 I think Social Media is just a fad…
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If You Don’t Get Involved In Social Media, 
You’ll Get Left Behind!
 You can achieve REAL RESULTS in a short period of 

time.
 Facebook already has over 110 MILLION members.

 Age 35+, more educated, more moneyed.
 You can systematically approach social marketing, 

automate  and delegate many daily activities.
 I’d love to show you HOW!
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Achieve Real Results!
 Testimonials.

 “My ezine signup list has doubled!” @SamAdkinshom
 “I now earn in a week what I used to earn in a month.” @CoachEva
 “I doubled my workshop bookings!” @TinaCook

 Using specific features and activities on Facebook:
 $19,000 from a Facebook Group.
 $40,000 each MONTH using Facebook.
 $15,500 in ONE HOUR from a Facebook JV.

 A $30,000+ contract directly from TWITTER.
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I Built My Business While Living
My DREAM LIFESTYLE!!
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Summer in Alaska!
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Business is booming!
 Fast Company 
 Radio
 Teleseminars
 Expert interviews
 Joint Ventures
 Speaking engagements
 TRIPLED my revenue
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Mari Smith’s 
Social Marketing Method
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Here’s what you’ll find out:
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 How to get top paying, high-end clients.
 How to find BIG Joint Venture partners.
 The ONE action you must take daily to create consistent 

visibility.
 Seven viral strategies for hosting your own events, 

whether in-person or virtual.
 Ten ways to leverage one blog post.
 Proven techniques to build your personal brand and 

name recognition.
 How to participate on Facebook® in just 5 minutes a day.
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Facebook for Professionals
 PART I: 

 How to use all the features on Facebook.
 Which features and apps you should use for what 

purposes.
 PART II:

 How to strategically grow your business using 
Facebook.

 PART III:
 How to use Facebook in five minutes a day and delegate 

the rest.
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LIFETIME Updates!
 Downloadable Guidebook
 Video tutorials
 MP3 audios
 Webinar sessions
 Bonus gifts
 Live interactive forum
 PLUS – a FREE Strategy Session with Mari!
 Go now to: http://marismith.com/indra 
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http://marismith.com/indra


(c) 2008 Mari Smith - MariSmith.com 19


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19

